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Whether you are a new client building 
your brand or a global company seeking 
expansion into our market, our team of local 
experts will help you achieve your goals.
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 The Brandon Sun’s print and digital 

audience is extensive in southwestern 

Manitoba. More than 197,00 users 

visit The Brandon Sun’s network of 

websites each month and view over 

417,000 pages. 

In Brandon, 28,000 adults – 52% of all 
adults – read The Brandon Sun in print or 
digital format each week.

52%

Google Analytics Q4 2025 Monthly Average
Base: 54,000 Brandon Adults, Source: Vividata Scc | Study Of The 
Canadian Consumer Fall 2025

Note: Data represents 23 months of a 24-month rolling sample from 
Vividata. Use caution when comparing to full 24-month trends.
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OUR AUDIENCE
PRINT/DIGITAL WEEKLY READERSHIP

Base: 54,000 Brandon Adults, Source: Vividata Scc | Study Of The Canadian Consumer Fall 2025
Note: Data represents 23 months of a 24-month rolling sample from Vividata. Use caution when comparing to full 24-month trends. 
“*” Projection relatively unstable. Use with caution.

BRAD HARDY
204.725.7894
bradhardy@royallepage.ca

BUYING OR SELLING?
For all your Residential, Condo, Commercial needs

Brad Hardy Personal Real Estate Corporation   

$2.00 tax includedThursday, November 23, 2023 

» Page B5

The Independent Investigation 
Unit of Manitoba (IIU) has cleared 
the Brandon Police Service of 
wrongdoing in two separate inci-
dents.

Manitoba’s police watchdog 
found no wrongdoing after its in-
vestigation into a Brandon police 
officer who shot a man holding a 
knife with a beanbag gun two years 
ago.

In November 2021, Brandon 
police responded to a call for ser-
vice involving a man armed with a 
knife near the Wendy’s restaurant 
on 18th Street. Officers located the 
man on 15th Street. He refused to 
comply with multiple police com-
mands to drop the knife.

When the man wouldn’t drop the 
knife, a BPS officer fired a round 
from a beanbag gun at the man, 
hitting him in the back. He was left 
with a welt on his back.

He was treated for a minor inju-
ry at the Brandon Regional Health 
Centre and then released into cus-
tody.

The IIU gathered and reviewed 
evidence from the man who was 
shot with the beanbag round, the 
officer who shot the beanbag gun, 
four witness officers and seven 
witnesses to the incident. 

Police vehicle video and cell-
phone video taken by a witness 
were also reviewed by the watch-
dog organization.

Ultimately, the IIU determined 
that the officer used only force that 
was necessary in the circumstanc-
es and that the man was provided 
ample opportunity by police to 
drop the knife.

As such, the officer’s actions 
were justified and no charges will 
be laid.

Manitoba’s police watchdogs 
have also found no wrongdoing 
by BPS officers after a woman suf-
fered multiple rib fractures during 
a police pursuit of a stolen vehicle 
earlier this year.

In April, BPS officers tried to stop 
a stolen truck in the 800 block of 
Van Horne Avenue early in the 
morning. The driver fled in the 
truck and officers were pursuing it 
while it travelled west on Highway 
110. Then the truck drive through a 
stop sign at Highway 10 and drove 
through a ditch. The truck even-
tually headed back into Brandon, 
where it stopped on First Street to 
let a female passenger out.

Police took the woman to Bran-
don Regional Health Centre, where 
she was determined to have nine 
fractures to her ribs.

In the report, the IIU wrote that 
footage from one of the officer’s 
police car’s camera showed the 
truck violently bouncing during 
the collision into the ditch. The 
woman also admitted to not wear-
ing a seatbelt at the time. Ultimate-
ly, the IIU determined that the col-
lision, and therefore the woman’s 
injuries, were not caused by the 
officers’ pursuit of the truck.

The IIU reviewed video footage 
from police vehicles and inter-
viewed two witness officers and 
the woman who sustained the in-
juries.

The full reports on both inci-
dents can be viewed on the IIU’s 
website at iiumanitoba.ca.

» gmortfield@brandonsun.com

Police cleared
in 2 separate
investigations
BY GEENA MORTFIELD

FESTIVE FUN
Cast members of Mecca Productions’ presentation of “Elf Jr. The Musical” runs through their dress rehearsal on Wednesday evening at the Western 
Manitoba Centennial Auditorium. The musical opens tonight and runs until Saturday, with two casts, red and green, performing. See story on Page 
A2. (Tim Smith/The Brandon Sun)

The old Daly Overpass is being 
torn down, but the most anticipated 
demolition in Brandon is finally tak-
ing place on Rosser Avenue.

Crews dismantled the gas pumps 
and the canopy above them at the 
derelict Esso gas station late Tues-
day afternoon and Mayor Jeff Faw-
cett told the Sun that the rest of the 
demolition is scheduled to start next 
Monday.

During this week’s Brandon city 
council meeting, Fawcett had said 
the Esso station would be coming 
down “shortly.”

The station, located at 402 Rosser 
Ave., has sat dormant since at least 
2010, when the Sun first announced 
it had been listed for tax sale.

In November 2021, the Sun 
tracked down the director of the 
numbered company that owns the 
property, who said no one wanted 
to purchase the property because 
the station’s fuel tanks remained in 
the ground and he did not have the 
funds to finance the removal him-
self.

In August, building safety manag-
er Murray Fischer told councillors at 
a special meeting that the owners of 
the Esso station had been given an 
ultimatum: demolish the structure 
by Aug. 16 or the city would do it for 
them and then add the bill to the 
owner’s property taxes.

“If he doesn’t appeal it by Aug. 16, 
the city will have it demolished, ev-
erything removed off the site so the 
only thing left is grass,” Fischer said 
at the time.

Fischer added that the city was 
unable to compel the property own-
er to remove the fuel tanks buried at 
the site and the provincial govern-

ment of the time was unwilling to 
enforce their removal.

Speaking to the Sun by phone on 
Wednesday, Fawcett said the delay 
between the date specified in the ul-
timatum and this week’s action was 
due to waiting for Manitoba Hydro 
to disconnect a natural gas connec-
tion to the property.

He said he was “very, very” glad to 
see progress made at the property.

“This is one of the bolder exam-
ples of trying to do some enforce-
ment on derelict buildings,” Fawcett 
said. “But even with that, enforce-
ment has taken a full year.”

Having learned from the expe-
rience, the mayor said he thinks 
future problem properties can be 
dealt with more quickly.

Ryan Nickel, Brandon’s director of 

planning and buildings, confirmed 
that the demolition was initiated 
by the city after the property owner 
did not comply with the city’s orders 
under the building standards bylaw, 
and the bill will be added to the site’s 
property taxes.

The structures on the property 
will be removed, but Nickel said the 
fuel tanks will not be coming out of 
the ground for now.

“Under the (Contaminated Sites 
Remediation Act), the province is 
responsible for the cleanup of im-
pacted sites,” Nickel said. “So, the 
tank removal is really something 
that should be dealt with at a pro-
vincial level.”

With the owners still in arrears for 
their property taxes, it is likely that 
the property will eventually be listed 

once again for tax sale.
Of potential benefit to the city, 

should Brandon decide to acquire 
the property through tax sale, is a 
clause in the Contaminated Sites 
Remediation Act exempting munic-
ipalities from being held responsi-
ble for the remediation of properties 
acquired “as a result of a tax sale 
proceeding or under circumstances 
prescribed by regulation.”

Nickel said there are other vacant 
and derelict properties in the city, 
some of which are downtown, that 
still need to be dealt with, which was 
why city council approved changes 
to the rules governing them earlier 
this year.

Under those changes, the city 
does not have to acquire vacant or 
derelict properties to deal with by-
law violations. Instead, such as for 
safety issues, work can be complet-
ed and then charged to the owner’s 
tax bill.

“The most challenging properties 
are the ones where, in some cases, 
the value of the property is not that 
great,” Nickel said.

“We’re worried about some of the 
risks of the city potentially acquir-
ing the property and the city having 
some financial risk. There are some 
challenges out there, but we have 
been finding some success, I think, 
working with owners in terms of 
using their property. The ultimate 
goal is we want people to keep their 
properties in good shape, but to find 
good uses for the property that add 
value to the community.”

Nickel said the goal is to have the 
demolition work completed by the 
end of next week.

» cslark@brandonsun.com
» X: @ColinSlark

Demolition starts at derelict gas station
BY COLIN SLARK

The former gas station on Rosser Avenue that has sat vacant for years is 
finally being torn down. (Tim Smith/The Brandon Sun)
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THE BRANDON SUN 
DIGITAL SERVICES

We don’t just sell products; we create holistic 
solutions that directly align with your objectives 
and goals, ensuring a strategic and purposeful 
approach to your marketing. Whether it’s 
enhancing brand visibility, driving sales, or 
fostering customer engagement, our tailored 
marketing is designed to propel your organization 
towards success. 

Partner with us to unleash the 
full potential of your brand 
with our comprehensive and 
customized marketing solutions.
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• �Social Media 
Advertising 
- Meta 
- LinkedIn

• �Social Media 
Management

• �Local Search 
Optimization

• Web Development 

• �Owned and Operated  
�- brandonsun.com 
- Brand safe engagement site 
- �High Impact Display 

Advertising

• �Google Advertising 
- AdWords 
- Display 
- YouTube



BE SEEN FIRST
Wrap your message around the news

Includes a front page and page 2

2-Page Wrap

Includes a front page, an inside spread that 
wraps around section, and a back cover

4-Page Wrap

Thank you for your continued support.

Find information on local

businesses in our Classifieds section.

For more information contact 204.571.7400

or email advertise@brandonsun.com

SUPPORTYOUR LOCALBUSINESS

$2.00 tax included
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Wednesday, November 29, 2023 

Manitoba’s new NDP government 

will treat municipal governments as 

serious partners in improving files 

like economic development and 

health care, Premier Wab Kinew told 

delegates at the Association of Man-

itoba Municipalities’ fall convention 

in Brandon on Tuesday afternoon. 

While forming his government after 

last month’s election, Kinew told the 

crowd at the Keystone Centre’s Mani-

toba Room, he’d received advice from 

someone on how to work with munic-

ipalities.“This person said, if you want to 

get things done — economic devel-

opment, health care — you need to 

change the way the province deals 

with municipalities,” Kinew said. 

“And you need to start treating mu-

nicipalities like a serious order of gov-

ernment, and show them respect, on 

the same level that you treat your own 

government and other levels of gov-

ernment. That’s what our team fully 

intends to do.”The annual conference alternates 

between Brandon and Winnipeg ev-

ery year.After introducing legislation to 

pause Manitoba’s 14-cent-a-litre tax 

on gasoline as an affordability mea-

sure last week, Kinew said it would 

not just benefit individuals but mu-

nicipalities that operate fleets of ve-

hicles.
The premier introduced Jason 

Gobeil, the leader of the government’s 

Westman regional cabinet office in 

Brandon, as a contact for municipal-

ities to bring concerns to.
He provided few specifics, but Kin-

ew hinted to the crowd as well as to 

the Sun in an interview after his re-

marks that he might announce cabi-

net representatives for other regions 

later on during the conference.

After previous premier Heather 

Stefanson ended the municipal fund-

ing freeze earlier this year and Kinew 

promised to continue that during the 

election campaign, the premier con-

firmed that his government intends 

to keep that pledge.
Kinew also warned that Manito-

ba is heading into fiscal challenges, 

referencing Manitoba Hydro reports 

from last week stating the Crown cor-

poration is anticipating financial dif-

ficulties relating to low water levels in 

provincial rivers.“At this point we are very cognizant 

of the fact that the previous govern-

ment left us a mess that needs to be 

cleaned up, but I do believe it is pos-

sible for us to address those situation 

and deliver on our promises, and con-

tinue to do good things like partner 

with municipalities,” Kinew told the 

Sun after his remarks.
He said his government would have 

to tighten its belt in the same way the 

average family is having to do right 

now in the current economic envi-

ronment, but that it would work hard 

to spend funds smartly so that it can 

deliver on its campaign promises.

On health-care recruitment, Kinew 

said several communities have raised 

money to put toward bringing doc-

tors in to serve their residents. One 

of those communities is the Munici-

pality of Killarney-Turtle Mountain, 

which was looking to hire a recruit-

ment firm earlier this year.
“Basically, let’s match those funds 

that municipal leaders are raising so 

that we can bring more physicians to 

rural Manitoba,” Kinew said. “That’s 

one kind of specific step, but I think 

it’s part and parcel with a larger ap-

proach … Let’s agree on one plan and 

put the resources together so that we 

can do good things, whether that’s on 

health care, infrastructure (or) eco-

nomic development.”
He said he did not want to stand 

in the way of recruitment efforts that 

municipalities have already launched.

Heading into the remaining two 

days of the conference, Kinew said 

he and fellow representatives of the 

provincial government want to send 

the message to municipal leaders that 

they are serious about collaboration 

and will listen to them.
Kinew’s predecessor, Stefanson, 

said often that she was listening to 

Manitobans. So then, how will Kin-

ew’s approach differ?
“I think when the outcome is pre-

determined, it’s not meaningful to 

have a listening exercise,” the premier 

said. “And so for us, I think you’ll see 

the flexibility and then the followup 

to ensure that what we hear turns into 

a plan for action.”

Kinew promises collaboration at AMM

BY COLIN SLARK

Almost $350,000 in federal funding 

is on its way to Westman to help pay 

for structural repairs to a Brandon 

building that has emergency shel-

ters and affordable apartments, and 

to the communities of Carberry and 

Ste. Rose for the purchase of accessi-

bility vehicles.The funding is from a federal strat-

egy called Reaching Home, which 

provides support to prevent and re-

duce homelessness across Canada 

and was announced Tuesday in Bran-

don by Chris Bittle, parliamentary 

secretary to the minister of housing, 

infrastructure and communities.

Of the total amount, $96,954 will 

pay to fix the water damage in the 

building at 1202 Rosser Ave., which 

has 26 affordable apartments and 

three self-contained emergency 

shelter units, Bittle said.
“This is repair, which is fundamen-

tally important,” Bittle told the Sun. 

“Because unfortunately, as we’re 

building a lot more housing, we’re 

seeing a lot of affordable housing 

fall off the market, often because of 

disrepair. So, that’s a fundamental 

challenge, something that we as a 

government have focused on for the 

last six years. But we need to stay 

ahead of that, because we can’t lose 

the units that we already have.”

The building at 1202 Rosser Ave., 

originally known as the “Bell Block,” 

was built in 1893. It is now simply 

called “1202,” said Stephanie Lock-

erby, the executive director of the 

non-profit Community Health and 

Housing Association (CHHA).

CHHA provides many services to 

vulnerable individuals including 

housing, emergency housing, with-

drawal support services, and sober 

living.
There are security cameras placed 

outside the emergency shelter units 

at 1202, so staff can monitor “ev-

erything that comes in and out” 

and most of the apartments are 

one bedroom. They are offered to 

people whose yearly income is be-

low $56,694 in a household without 

children and $75,592 in a household 

with children or dependants.

“We had water damage because 

of a wall leak that was allowing wa-

ter into the building,” Lockerby said. 

“There was a structural crack and the 

foundation needed support. It was 

pretty significant.”“When we recognized that we had 

this crack, it was a ‘what are we going 

to do’ moment, and when we real-

ized the Reaching Home dollars were 

being presented, we applied for it, 

and we are so thankful that we were 

awarded,” Lockerby said.

Ottawa pledges funds for housing repairs, rural transit
BY MICHELE MCDOUGALL

Manitoba Premier Wab Kinew laughs during a speech to delegates at the Association of Manitoba Municipalities conference at the Keystone Centre in 

Brandon on Tuesday afternoon. (Matt Goerzen/The Brandon Sun)

Chris Bittle, parliamentary secretary to the federal minister of housing, infrastructure and communities and the 

MP for St. Catherines, together with Brandon Mayor Jeff Fawcett, answer questions from Brandon Sun reporter 

Michele McDougall on Tuesday morning at Brandon City Hall, while Coun. Tyson Tame (Ward 10) listens in. 

(Matt Goerzen/The Brandon Sun)

 » See ‘Listening’ –– Page A2

 » See ‘Carberry’ –– Page A2
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A wrap in The Brandon Sun is a premium advertising 
format that delivers unmatched visibility and 
impact by placing your brand message in the most 
prominent position readers see first.
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S P R I N G 2025

Lake Life

1858-18th Street N, Brandon | 204-726-9225 | www.thebrick.com  |  Locally Owned & Operated

Proudly Canadian Since 1971

24,000-BTU 3-Burner
Propane Gas  
Barbecue
GCC310CR

29900

Features a built-in 
lounger & pop-up 

drink holder
SAVE
$100

3-Pc. Athens Patio Lounger Sectional Set
Includes 2 piece sectional with 
built-in lounger and table.  
AT3G3Set

59900
After Discount

3-PC.
HOT BUY

$16.64/MTH*

36-month term. Product only. Fees apply.

YOUR HOME YOUR WAY n  THE BRANDON SUN n  SATURDAY, APRIL 26, 2025 1

YOUR HOME

YOUR
WAY

2025 Special Supplement

1858-18th Street N, Brandon | 204-726-9225 | www.thebrick.com  |  Locally Owned & Operated

Proudly Canadian Since 1971

24,000-BTU 3-Burner
Propane Gas  
Barbecue
GCC310CR

29900

Features a built-in 
lounger & pop-up 

drink holder
SAVE
$100

3-Pc. Athens Patio Lounger Sectional Set
Includes 2 piece sectional with 
built-in lounger and table.  
AT3G3Set

59900
After Discount

3-PC.
HOT BUY

$16.64/MTH*

36-month term. Product only. Fees apply.

Vintage Vibes or a Fresh Start? Big Decision for Brandon Homebuyers
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MARCH 31 - APRIL 5, 2025

Brandon, MB - Keystone Centre
royalmanitobawinterfair.com
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TICKETS!
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Brandon, MB - Keystone Centre
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SCAN FOR

TICKETS!

MARCH 31 - APRIL 5, 2025

Brandon, MB - Keystone Centre
royalmanitobawinterfair.com

SCAN FOR

TICKETS!

Brandon, MB, at the Keystone Centre2025 Special Supplement

SCAN FOR
TICKETS!
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Thoughtfully produced and beautifully designed, they 
give readers meaningful content they love—and give 
advertisers a trusted space to reach engaged audiences.

• �Partner to create your print/digital supplement or feature.

• �Align your message with coffee table worthy magazines. 

• �Share content in supplements that dive into topics vital  
to Manitobans.

Celebrate the people, places,  
and stories that make 
Manitoba unique. 
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“We need to stop interrupting what people are 
interested in and be what people are interested in.”

                                                           – Craig Davis

• �Collaborate with our experts  
to create your own article.

• �Publish across print, digital or 
FP Features for maximum reach.

• �Amplify your message online 
and through social media for  
an even greater impact.

SPONSORED 
CONTENT

Tell your story
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COMMERCIAL  
PRINT

9

Print. Promote. Perform.

Maximize: Multi-page flyers,  
magazines or single-page promos  
that reach your audience.

Stand Out: Banners, guides, menus—
everything you need to stay on brand  
and on budget.

One-Stop Solution: From design 
to distribution, we make your print 
campaigns effortless
 



PRINT AD SIZES

FRONT PAGE / SECTION TOP BANNER
11.5”x2.142”
(10 column x 30 agates)

Top Banner

EARLUG (FRONT PAGE / RIDES/
SPORTS/CLASSIFIEDS/PASSAGES)
2.234”x1.5”  (2 cols x 21 ag)

Earlug

STICKY NOTE
2.5”x2.5”
(35 agates x 35 agates)

STICKY 
NOTE

FRONT PAGE / SECTION BOTTOM 
BANNER
11.5”x2.142”  (10 cols x 30 ag)

Bottom Banner 

FRONT PAGE MASTHEAD BANNER
11.5”x1.428”
(10 column x 20 agates)

Front Page MASTHEAD Banner 

1/2 PAGE VERTICAL
5.708”x21”
(5 column x 294 agates)

1/2 Page
Vertical

1/2 PAGE HORIZONTAL
11.5”x10.357”
(10 column x 145 agates)

1/2 Page
Horizontal

1/2 PAGE BLOCK 
8.025”x15”
(7 column x 210 agates)

1/2 Page Block

1/3 PAGE VERTICAL
3.392”x21”
(3 column x 294 agates)

1/3 
Page

Vertical

TICKER BANNER (RIDES/SPORTS/
CLASSIFIEDS/PASSAGES)
11.50”x0.714” (10 cols x 10 ag)

passages.brandonsun.com

Ticker Banner 

3/4 PAGE
11.5”x15.714”
(10 column x 220 agates)

3/4 Page

FULL PAGE
11.5”x21”
(10 column x 294 agates)

Full Page

DOUBLE TRUCK
24”x21” (includes gutter)
(20 column x 294 agates)

It is advised to not put text or logos closer 
than a 1/4” on either side of the middle line 
on the outside pages of a double truck.

Double Truck

		

Print Specs: 150 DPI, CMYK, PDF, EPS, JPG, PNG

Many other ad sizes available upon request. 1”=14ag.
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PRINT AD SIZES CONT.

1/3 PAGE 
11.5”x6.857”
(10 column x 96 agates)

1/3 Page

1/4 PAGE VERTICAL
5.708”x10.357”
(5 column x 145 agates)

1/4 Page
Vertical

1/4 PAGE HORIZONTAL 
11.5”x5.142”
(10 column x 72 agates)

1/4 Page
Horizontal

1/8 PAGE HORIZONTAL
6.867”x4.357”
(6 column x 61 agates)

1/8 Page
Horizontal

1/8 PAGE VERTICAL
3.392”x8.714”
(3 column x 122 agates)

1/8 
Page

Vertical

1/8 PAGE - 5 COLUMN
5.708”x5.071”
(5 column x 71 agates)

1/8  
5 column 

SMALL NOTICE
2.234”x3.571”
(2 column x 50 agates)

Small
Notice

BUSINESS CARD
3.392”x2”   
(3 column x 28 ag)

Business
Card

BUSINESS CARD LARGE
3.392”x3”  
(3 column x 42 ag)

Business
Card large

BROADSHEET
LIVE AREA

11.50” x 21.00”

SINGLE COLUMN  
SIZE

1.075”

SINGLE GUTTER  
SIZE

0.0831”

     COLUMN SIZES
1	 1.075”

2	 2.234”

3	 3.392”

4	 4.550”

5	 5.708”

6	 6.867”

7	 8.025”

8	 9.183”

9	 10.342”

10	 11.500”

20	 24.00”

Page gutter	 1”

Many other ad sizes available upon request. 1”=14ag.

1/16 PAGE 
4.550”x3.286”
(4 column x 46 agates)

1/16  
Page

		

Print Specs: 150 DPI, CMYK, PDF, EPS, JPG, PNG
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SOCIAL MEDIA CAMPAIGNS

Facebook Video Ad Specs:
File Type: MP4, MOV
Resolution: 1080x1080px 
(for desktop & mobile) & 
1080x1920px (mobile only)
Max file size: 500 MB
Recommended length:  
30 seconds – 1 minute
Video Thumbnail:  
No more than 20% text

Facebook Ad Image:
File Type: JPG, PNG
Resolution:  
1080x1080px & 1080x1920px
Max file size: 2 MB

Instagram Video Ad Specs:
File Type: MP4, MOV
Resolution: 1140x1800 px 
Max length: 60 seconds 
Max file size: 500MB

Instagram Stories  
Video Ads: 
Formats: MP4, MOV
Dimensions: 1080x1920 px 
Aspect ratio: 9:16
Maximum length 15 seconds 
Max file size: 500 MB

Instagram Image Ads:
File Type: JPG, PNG
Resolution: 1080x1080 px
Aspect Ratio: 1:1
Max file size: 2 MB

LinkedIn Image Ads:
File type: JPG, PNG
Resolution: 1200x1200 
(square, desktop and mobile)
2430 x 4320 px  
(vertical, mobile only)
Aspect Ratio:1:1 (square, 
desktop and mobile)
4:5 (vertical, mobile only)
Max file size: 1MB

Many other ad sizes available upon request. 1”=14ag.12



Big 
Box

Tall 
Box

Billboard

Interstitial

MOBILE & DESKTOP  
AD UNITS

Desktop 
Billboard: 970x250px 
Max file size: 250 kb
Ad units available  
on every page.

Big Box: 300x250px
Max file size: 150 kb
Ad units available  
on every page.

Tall Box: 300x600px
Max file size: 250 kb
Ad units available  
on article pages.

Leaderboard: 728x90px
Max file size: 150 kb
Ad units available  
on every page.

Superboard: 970x90px
Max file size: 200 kb
Ad units available  
on every page.

Mobile 
Mobile Banner: 320x50px 
Max file size: 150 kb
Located at the top of the page.

Fixed Mobile Banner: 320x50px
Max file size: 50 kb
Sits above website content  
hugging the bottom of the screen.

In-Article Mobile 
Big Box: 300x250px
Max file size: 50 kb
Appears at the top of the story.

Mobile Tall Box: 300x600px 
Max file size: 250 kb
Appears in-article, at  
the end of the story.

Interstitial Mobile: 320x480px
Max file size: 250 kb
Covers the majority  
of the mobile screen.

Why use Bitly link: 
Link Shortening:  
Simplifies long URLs for easier sharing.

Analytics:  
Provides detailed performance data, 
helping track audience engagement.

Customization:  
Allows for branded, recognizable links.

Improved Sharing:  
Easier to share across  
platforms without breaking.

Link Management:  
Offers a dashboard to  
organize and manage links.

Integrations:  
Connects with various applications  
to enhance marketing efforts.

Accepted file formats: jpg, gif, png, HTML5
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WALLPAPER  
SPECIFICATIONS
brandonsun.com

Max file size:  
300 kb (jpg or gif )
Ad unit available on  
home page or 
section only.

Best practices
Wallpapers will not 
display in their entirety 
on many screens. Please 
observe the guidelines to 
ensure effective delivery 
of your wallpaper on 
most screens.

1000px

1160px

1160x560px
Safe area content will 
display on all screens

1160x440px
Content might not appear on some screens

WEBSITE CONTENT AREA 
(This area must be filled with the colour white)

1000px80
px

80
px

1350px

WEBSITE CONTENT AREA 
(This area must be filled with the colour white)

760px

1000px175px 175px

1350x200px
Content might not appear on some screens

1350x560px
Safe area content will 
display on all screens

1900x700px 1000px

1900px

Safe area content will 
display on all screens

1900x300px
Content might not appear on some screens

WEBSITE CONTENT AREA 
(This area must be filled with the colour white)

1000px 450px450px

Many other ad sizes available upon request. 1”=14ag.14



IN-STREAM VIDEO ADS   
brandonsun.com

Billboard Video 
Aspect ratio 16:9
Minimum 300 pixels

Video ad Specifications:

Big Box

Video
Aspect ratio 16:9
(300x169)

Tall Box

Ad sizes available  
for In-Stream

Big Box Video
Aspect ratio 16:9
(300x169)

Video: Billboard, Tall 
Box and Big Box

Video Source:  
YouTube hosted

Video length:  
Recommended  
maximum 1 minute

Aspect ratio:  
16:9

Minimum width in ad:  
300px

Note: All videos 
will be muted with 
volume controls. 
The reader has  
the option to click 
for sound.

Three components are 
needed for video ads: 
•  �The static background 

graphic (jpg or gif ) 

•  YouTube video link. 
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